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ABSTRACT 
 
SHG is a novel and innovative organizational setup in India for women upliftment and welfare. All 
women in India are given a chance to join any one of the SHGs for training and development to be 
prospective entrepreneurs and skilled workers. The current entrepreneurial status of the women is 
crucially dependent on economic empowerment; these SHGs could generate income and 
employment to build their empowerment through entrepreneurship. So it is necessary to know the 
association between the entrepreneurial behaviour and current entrepreneurial status of women 
entrepreneurs. The present investigation was carried out in three districts of Andhra Pradesh viz., 
Chittoor (from Rayalaseema region), East Godavari (from Coastal region) and Srikakulam (from 
North Coastal region) during 2016-18. The current entrepreneurial status viz., net income from the 
enterprise, employment generation, monthly saving, monthly expenditure, social recognition and 
skill in paraprofessional work were significantly associated with the entrepreneurial behaviour of 
women entrepreneurs of self-help groups. Whereas, debt status was not significantly associated 
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with the entrepreneurial behaviour of women entrepreneurs. Hence, there is every need to focus 
more on enhancing the entrepreneurial behaviour of the women entrepreneurs of SHGs through 
different capacity building activities. 

 
 
Keywords: Women entrepreneurs; entrepreneurial behaviour; entrepreneurial status. 

 
1. INTRODUCTION 
 
Entrepreneurship is one of the prospective 
options to uplift rural women by generating self-
employment opportunities [1,2]. It helps to 
generate employment for several people within 
their social system and enables them to 
contribute to their family income. Rural women 
possess abundant resources to take up 
enterprises [3,4]. They have the benefit of easy 
availability of farm and livestock-based raw 
materials and other resources. Hence, they can 
effectively undertake both production and 
processing oriented enterprises [5,6,7]. 
Entrepreneurship development among rural 
women helps to enhance their capabilities and 
increase decision-making status in the family and 
society as a whole. The concept of Self Help 
Group (SHG) acts as a driving force for the rural 
women with the ultimate objective of converting 
household women as enterprising women and 
encouraging them to enter into entrepreneurial 
activities [8]. SHGs are the main medium for    
rural employment generation [9]. Encouragement 
and support will solve the problems of rural 
women [10,7], which can be achieved by 
realizing the need for empowerment through 
SHGs. Since the overall empowerment of women 
is crucially dependent on economic 
empowerment, these SHGs could generate 
income and employment to build their 
empowerment [11]. But it is necessary to know 
statistically, the association between the current 
entrepreneurial status of the women 
entrepreneurs and entrepreneurial behaviour. 

 
2. METHODOLOGY 
 
Andhra Pradesh state was purposively selected. 
One district each from three regions of the state 
viz., Chittoor (from Rayalaseema region), East 
Godavari (from Coastal region) and Srikakulam 
(from North Coastal region) were purposively 
selected based on the highest number of SHGs. 
Four mandals from each district, two villages 
from each mandal and one hamlet from each 
village were purposively selected based on the 

highest number of SHGs thus making a total of 
12 mandals, 24 villages and 24 hamlets 
respectively. From each village ten women, 
entrepreneurs were selected from all the existing 
SHGs in that hamlet, by using simple random 
sampling procedure thus making a total of 240 
women entrepreneurs as the sample of the 
study. 
 

3. RESULTS AND DISCUSSION 
 

3.1 Association between Entrepreneurial 
Behaviour and Net Income from the 
Enterprise 

 

The ‘chi-square’ value (20.439) and ‘p’ value 
(0.000) predicted that, there exists a significant 
association between entrepreneurial behaviour 
and net income from the enterprise of women 
entrepreneurs. 
 

3.2 Association between Entrepreneurial 
Behaviour and Employment 
Generation 

 

The ‘chi-square ‘value (21.219) and ‘p’ value 
(0.000) substantiated that, there was a significant 
association between entrepreneurial behaviour 
and employment generation of women 
entrepreneurs. 
 

3.3 Association between Entrepreneurial 
Behaviour and Monthly Saving 

 

The ‘chi-square ‘value (33.853) and ‘p’ value 
(.000) substantiated that, there was a significant 
association between entrepreneurial behaviour 
and monthly saving of women entrepreneurs. 
 
3.4 Association between Entrepreneurial 

Behaviour and Monthly Expenditure 
 

The ‘chi-square’ value (22.232) and ‘p’ value 
(.000) revealed that there was a significant 
association between entrepreneurial behaviour 
and monthly expenditure of women 
entrepreneurs. 
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Table 1. Association between entrepreneurial behaviour and net income from the enterprise 
(n=240) 

 
S. 
no. 

Entrepreneurial 
behaviour 

Net income from the enterprise χ
2
 

value 
p 
value Low Medium High Total 

N % N % N % N % 20.439** 0.000 
1. Low 14 5.83 26 10.83 3 1.25 43 17.92 
2. Medium 28 11.67 101 42.08 14 5.83 143 59.58 
3. High 5 2.08 33 13.75 16 6.67 54 22.50 
 Total 47 19.58 160 66.67 33 13.75 240 100.00 

**: Significant at 0.01 level of probability 
 

Table 2. Association between entrepreneurial behaviour and employment generation (n=240) 
 

S. 
no. 

Entrepreneurial 
behaviour 

Employment generation χ
2
 

value 
p 
value Low Medium High Total 

N % N % N % N % 21.219** .000 
1. Low 40 16.67 3 1.25 0 0.00 43 17.92 
2. Medium 132 55.00 10 4.17 1 0.42 143 59.58 
3. High 38 15.83 12 5.00 4 1.67 54 22.50 
 Total 210 87.50 25 10.42 5 2.08 240 100.00 

**: Significant at 0.01 level of probability 
 

Table 3. Association between entrepreneurial behaviour and monthly saving (n=240) 
 

S. 
no. 

Entrepreneurial 
behaviour 

Employment generation χ
2
 

value 
p 
value Low Medium High Total 

N % N % N % N % 33.853** 0.000 
1. Low 37 15.42 4 1.67 2 0.83 43 17.92 
2. Medium 90 37.50 37 15.42 16 6.67 143 59.58 
3. High 19 7.92 16 6.67 19 7.92 54 22.50 
 Total 146 60.83 57 23.75 37 15.42 240 100.00 

**: Significant at 0.01 level of probability 
 

Table 4. Association between entrepreneurial behaviour and monthly expenditure (n=240) 
 

S. 
no. 

Entrepreneurial 
behaviour 

Monthly expenditure χ
2
 

value 
p 
value Low Medium High Total 

N % N % N % N % 22.232** 0.000 
1. Low 11 4.58 21 8.75 11 4.58 43 17.92 
2. Medium 44 18.33 82 34.17 17 7.08 143 59.58 
3. High 2 0.83 45 18.75 7 2.92 54 22.50 
 Total 57 23.75 148 61.67 35 14.58 240 100.00 

**: Significant at 0.01 level of probability 

 
Table 5. Association between entrepreneurial behaviour and debt status (n=240) 

 
S. 
no. 

Entrepreneurial 
behaviour 

Debt status χ
2
 

value 
p 
value Low Medium High Total 

N % N % N % N % 2.675NS 0.614 
1. Low 21 8.75 6 2.50 16 6.67 43 17.92 
2. Medium 75 31.25 24 10.00 44 18.33 143 59.58 
3. High 23 9.58 8 3.33 23 9.58 54 22.50 
 Total 119 49.58 38 15.83 83 34.58 240 100.00 

NS: Non-significant 
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Table 6. Association between entrepreneurial behaviour and social recognition (n=240) 
 
S. 
no. 

Entrepreneurial 
behaviour 

Social recognition χ2 
value 

p 
value Low Medium High Total 

N % N % N % N % 25.584** 0.000 
1. Low 3 1.25 30 12.50 10 4.17 43 17.92 
2. Medium 8 3.33 82 34.17 53 22.08 143 59.58 
3. High 2 0.83 14 5.83 38 15.83 54 22.50 
 Total 13 5.42 126 52.50 101 42.08 240 100.00 

**: Significant at 0.01 level of probability 

 
Table 7. Association between entrepreneurial behaviour and skill in paraprofessional work 

(n=240) 
 

S. 
no. 

Entrepreneurial 
behaviour 

Social recognition χ2 
value 

p 
value Low Medium High Total 

N % N % N % N % 41.307** 0.000 
1. Low 9 3.75 28 11.67 6 2.50 43 17.92 
2. Medium 23 9.58 86 35.83 34 14.17 143 59.58 
3. High 0 0.00 19 7.92 35 14.58 54 22.50 
 Total 32 13.33 133 55.42 75 31.25 240 100.00 

**: Significant at 0.01 level of probability 
 

3.5 Association between Entrepreneurial 
Behaviour and Debt Status 

 
The chi-square test of independence has shown 
χ2=2.675 and p=0.614, which means that 
entrepreneurial behaviour is not related to the 
debt status of women entrepreneurs. 
 

3.6 Association between Entrepreneurial 
Behaviour and Social Recognition 

 

The ‘chi-square’ value (25.584) and ‘p’ value 
(.000) revealed that there was a significant 
association between entrepreneurial behaviour 
and social recognition of women entrepreneurs. 
 

3.7 Association between Entrepreneurial 
Behaviour and Skill in 
Paraprofessional Work 

 
The chi-square’ value (41.307) and ‘p’ value 
(.000) portrayed that, there exists a significant 
association between entrepreneurial behaviour 
and skill in paraprofessional work of women 
entrepreneurs. 
 

4. CONCLUSION 
 
The current entrepreneurial status viz., net 
income from the enterprise, employment 
generation, monthly saving, monthly expenditure, 
social recognition and skill in paraprofessional 
work were significantly associated with the 

entrepreneurial behaviour of women 
entrepreneurs of self-help groups. Whereas, debt 
status was non significantly associated with the 
entrepreneurial behaviour of women 
entrepreneurs. The entrepreneurial behaviour is 
highly contributing to manifest changes among 
women entrepreneurs. Hence, there is every 
need to focus more on enhancing the 
entrepreneurial behaviour of the women 
entrepreneurs of SHGs through different capacity 
building activities. 
 

COMPETING INTERESTS 
 

Authors have declared that no competing 
interests exist. 
 

REFERENCES 
 
1. Nishu Kanwar Bhati, Rajshree Upadhyay. 

Association of entrepreneurial behaviour 
with personal and socio-economic 
characteristics of rural women in dairying. 
International Journal of Science, 
Environment. 2016;5(4):2610-2615. 

2. Sonu Mertiya, Rajshree Upadhyay. 
Association of entrepreneurial behaviour 
with personal and socio-economic 
characteristics of rural women. 
International Journal of Science and 
Research. 2015;6(7):2007–2008. 

3. Anizh Nizy A, Sundara Bharathi M, Deepa 
E. Women’s movement in India. Inter-
national Journal of Scientific Research in 



 
 
 
 

Siddeswari et al.; CJAST, 39(4): 73-77, 2020; Article no.CJAST.53664 
 
 

 
77 

 

Computer Science, Engineering and Infor-
mation Technology. 2018;3(1):1271–1275. 

4. Singh S, Thakur G, Gupta PC. A case 
study on empowerment of rural women 
through micro entrepreneurship 
development. IOSR Journal of Business 
and Management. 2013;9(6): 123-126. 

5. Hadjimanolis A. Perceptions of the 
institutional environment and entrepre-
neurial intentions in a small peripheral 
country. International Journal of 
Entrepreneurship and Small Business. 
2016;28(1):20-35. 

6. Sidhu K, Kaur S. Development of 
entrepreneurship among rural women. 
Journal of Social Sciences. 2006;13(2): 
147-149. 

7. Siddeswari GK. Manifest changes through 
self help groups among women 
entrepreneurs in Andhra Pradesh. 
International Journal of Chemical Studies. 
2020;8(1):787-795. 

8. Alemu SH, Van Kempen L, Ruben R. 
Women empowerment through self-              
help groups: The bittersweet fruits of 
collective apple cultivation in highland 
Ethiopia. Journal of Human           
Development and Capabilities. 2018;19(3): 
308-330. 

9. Chandargi DM. A comparative analysis of 
successful and unsuccessful self-help 
groups in Gadag district of Karnataka. 
Doctoral Dissertation, UAS, Dharwad; 
2007. 

10. Chordiya KD. Problems faced by women 
entrepreneurs in rural area. IBMRD's 
Journal of Management & Research. 
2013;2(1):389-396. 

11. Sowjanya. A comparative analysis of 
successful and unsuccessful self-help 
groups in Gadag district of Karnataka. 
M.Sc. (Ag.) Thesis (Unpublished). 
University of Agricultural Science, 
Dharwad, India; 2007. 

_________________________________________________________________________________ 
© 2020 Siddeswari et al.; This is an Open Access article distributed under the terms of the Creative Commons Attribution 
License (http://creativecommons.org/licenses/by/4.0), which permits unrestricted use, distribution, and reproduction in any 
medium, provided the original work is properly cited. 

 
 

 

Peer-review history: 
The peer review history for this paper can be accessed here: 

http://www.sdiarticle4.com/review-history/53664 


